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Afric a

Kenya
So u t h  Africa

Aze rb a ija n
Fin la n d
Ge rm a n y
Gre e ce
Hu n g a ry
Ire la n d
Jo rd a n
Lit h u a n ia
Ne t h e rla n d s

Am e ric a s

Arg e n t in a
Bra zil
Ch ile
Co lo m b ia
Co st a  Rica
Do m in ica n  Re p u b lic
Gu a t e m a la
Ho n d u ra s
Ja m a ica
Me xico
P a n a m a
P e ru

Asia  & Oce a n ia

Au st ra lia
Ch in a
In d ia
Ka za kh st a n
Ma la ysia
Ne w  Ze a la n d

Ca m p  Exc h a n g e  USA Se n d in g  Co u n t r ie s

No rt h  Ma ce d o n ia  
No rw a y
P o la n d
Ro m a n ia
Slo ve n ia  
Sp a in
Tu rke y
Un it e d  Kin g d o m

Eu ro p e



Su m m e r 
Pre d ict ion s
• Early Applications
• Diverse Applicants
• Returner Interest

Camp 
Exchange 
USA 
Market 
Trends

In d u st ry 
Tre n d s

• Virt u a l Hirin g
• Pa rt ic ip a n t  Drive n  Hirin g
• Ea rly P la ce m e n t s



QUESTIONS?



Sh o w c a s in g  yo u r jo b s

W h y it ’s  im p o rt a n t



Sh o w c a s in g  yo u r  jo b s  – w h y is  it  im p o rt a n t ?  

Want to attract the best of 
t h e  b e st  p a rt ic ip a n t s 

St a n d  ou t !

Com p e t it ive  la n d sca p e  
w it h  o t h e r ca m p s

First  im p re ssion s cou n t

Wa n t  t o  p a in t  a  re a list ic  
p ic t u re  o f w h a t  t o  e xp e c t

Cre a t e  BUZZ a rou n d  you r 
p la ce  a n d  ca m p



Ho w  d o  p a rt ic ip a n t s  s e e  yo u r  jo b s ?



CAMP : In  Be a c o n , t h is  is  w h a t  YOU s e e :



Ca m p : Th is  is  w h a t  yo u r  a p p lic a n t  s e e s :

Fin d  t h e  p h o t o  t h a t  g ra b s  a t t e n t io n !!



Ca m p : Th is  is  w h a t  yo u r  a p p lic a n t  s e e s :



Location & Proximity

Are  yo u  c lo se  t o  a  c it y, a re a  
a t t ra c t io n s , t h e  o c e a n , n a t io n a l 
m o n u m e n t s  a n d  la n d m a rks?

W h a t  m a ke s  yo u r a re a  
a m a zin g ?  

O p p o rt u n it ie s  fo r sh o p p in g

Are a  t ra n sp o rt a t io n  

Ca m p  Sp e c ific s

Ca m p e r De m o g ra p h ic s

Ca m p e r a n d  St a ff Nu m b e rs

Ho u sin g  O p t io n s

Le a d e rsh ip  O p p o rt u n it ie s

End of season bonus option

Cu lt u ra l op p o rt u n it ie s

Do e s  yo u r c a m p  h o s t  fu n  
c u lt u ra l o p p o rt u n it ie s  like  
h o lid a y c e le b ra t io n s , s t a ff 
p a rt ie s /p ic n ic s , a n d /o r g ro u p  
a c t ivit ie s?  Ta lk  it  u p !

Do  yo u  h e lp  o rg a n ize  a  g ro u p  
t rip  t o  a n  a c t ivit y/d e s t in a t io n ?

W ill t h e y in t e ra c t  w it h  o t h e r 
c u lt u re s  o n  t h e  jo b ?

W h a t  a t t ra c t s  p a r t ic ip a n t s :

Ma rk e t  yo u r  fu ll p ro g ra m  p o t e n t ia l!



Accuracy

Up lo a d  p h o t o s  o f:
• Lo c a t io n
• P a rt ic ip a n t s  w o rk in g
• Ho u sin g  (in s id e  a n d  o u t )
• Th e  o ve ra ll a re a
• O u t s id e  o f t h e  m a in  b u ild in g s
• St a ff O n ly a re a s
• Din in g  Ha ll

In c lu d e  lin ks  t o  vid e o s , t ra in in g  
t u t o ria ls , t e s t im o n ia ls

P e rks  o f w orkin g  w it h  yo u

Fo rm a t t in g ! Bu lle t  o u t  t h e  d e t a ils , 
m a kin g  t h e m  e a sy t o  re a d

No  lo n g  p a ra g ra p h s

Sc e n e ry, Lo c a t io n , P ro xim it y

Visu a ls  – p h o t o s  & vid e os

Ma ke  su re  yo u ’re  p a in t in g  a n  
a c c u ra t e  p ic t u re  o f t h e  jo b , 
c a m p , a n d  a re a

Be  c le a r a b o u t  ru le s  a n d  
re g u la t io n s  like  sm o kin g  
o n s it e , vis ib le  t a t t o o s  a n d  
p ie rc in g s , g ro o m in g  h a b it s  
like  fa c ia l h a ir o r u n n a t u ra l 
h a ir c o lo rs

Fo c u s  o n :

Hig h lig h t  w h a t  m a k e s  yo u r  c o m p a n y 
s t a n d  a p a rt  fro m  t h e  re s t ! 



Participant testimonials

In t e rvie w  c u rre n t  p a rt ic ip a n t s , o r 
a sk  t h e m  t o  su b m it  a  vid e o  
su m m a rizin g  t h e ir e xp e rie n ce . 
Up lo a d  t o  Yo u Tu b e  a n d  in c lu d e  
t h a t  lin k  in  yo u r p ro file  fo r fu t u re  
ye a r’s  p a rt ic ip a n t s  t o  w a t c h **

Ho ld  a  Vid e o  Co n t e s t  w it h  t h is  
ye a r’s  g ro u p  o f p a rt ic ip a n t s , 
c h o o se  a  t h e m e , g ive  a  p rize **

W h a t  kin d  o f vid e os?

• Ac t ivit y Are a s

• Ca m p  Sp e c ia l Eve n t s

• Ho u s in g

• Lo c a l a re a /a t t ra c t io n s  fo r t im e  o ff

• Me e t  t h e  Dire c t o rs

 

Sp e a k in g  o f p h o t o s , vid e o s  (a n d  m o re !) …

Ca le n d a r o f Eve n t s

In c o rp o ra t e  e m p lo ye e  e ve n t s  a s  
w e ll a s  c o m m u n it y e ve n t s .

W h a t  w e re  so m e  o f t h e  a c t ivit ie s  
p re vio u s  ye a r’s  s t a ff d id ?

**Remember, always make sure to include a disclaimer or ask your participants if it’s ok to 
use their video//photos for future marketing materials!



Know your audience

Th is  g e n e ra t io n  d o e s  w e ll w it h  
sh o rt , a c t io n -p a cke d  sn ip p e t s  o f 
c o n so lid a t e d  in fo rm a t io n : 

Ma rke t in g  m a t e ria ls  

A 1-2 p a g e r d ra w in g  o u t  im p o rt a n t  
in fo rm a t io n  su c h  a s :

• Co m p a n y O ve rvie w
• Ho u sin g  In fo  (w h a t  t o  b rin g , w h a t  is  

p ro vid e d , h o w  m u c h  it  is , a  re a lis t ic  
sn a p sh o t  o f h o w  b o u g ie  o r ru s t ic  it  is

• Ad d it io n a l c o s t s  a n d  w h a t  is  in c lu d e d
• Arriva l In fo : Be s t  a rriva l a irp o rt . 

EXACTLY h o w  a n d  w h e n  t h e y n e e d  
t o  a rrive . If t h e y n e e d  t o  g e t  fro m  t h e  
a irp o rt  t o  a  c lo se r lo c a t io n  via  a  b u s  
o r t ra in .

• Un ifo rm  re q u ire m e n t s?  W h a t  d o  
t h e y b rin g , w h a t  is  p ro vid e d ?

• P HO TO S O F AP P ROVED ITEMS!
• Dre ss  c o d e  (h a ir, p ie rc in g s , t a t t o o s…)

 

Do n ’t  fo rg e t  t o  in c lu d e … 



Sp ic e  it  u p !

Sales pitch

It’s more than a job – it’s an 

EXPERIENCE

Does your 18+ year old self want to 

go there?



So c ia l Me d ia  P la t fo rm s



So c ia l Me d ia  P la t fo rm s



So c ia l Me d ia  P la t fo rm s



THANK YOU!

QUESTIONS?
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